
Introduction

Family businesses tend to face more 
challenges when they value family-
centered noneconomic goals more than 
economic goals.

Acknowledgments
I want to thank my family for the encouragement. I 
want to thank my current and past employers for the 
inspiration. I am grateful to all of the HDO faculty, 
staff, mentor, Michael Larson and my fellow cohort. I 
am especially thankful to my advisor John 
Traphagan, Marlone Henderson, and my second 
reader, Pauline Strong.

FINDINGS

Solutions

Molly	Schriber-Cushing,	Master	of	Arts	Candidate
Human	Dimensions	of	Organizations,	The	University	of	Texas	at	Austin

Major Literature Cited
Carr, Jon C. and Keith M. Hmieleski, “Differences in the Outcomes of Work and Family

Conflict Between Family- and Nonfamily Businesses: An Examination of
Business Founders,”Entrepreneurship Theory and Practice, November (2015):
1413-1432.

Chrisman, James J., Esra Memili, and Kaustav Misra, “Nonfamily Managers, Family
Firms, and the Winner’s Curse: The Influence of Noneconomic Goals and
Bounded Rationality,” Entrepreneurship Theory and Practice, January (2013):
1-25. 

Chua, Jess H., James J. Chrisman and Alfredo De Massis, “A Closer Look at
Socioemotional Wealth: Its Flows, Stocks, and Prospects for Moving Forward”, 

Entrepreneurship Theory and Practice, March (2015): 173-182. 
Chua, Jess H, James J. Chrisman and Pramodita Sharma, “Defining the Family

Business by Behavior,” Entrepreneurship Theory and Practice, Summer
(1999): 19-38. 

Gómez-Mejía, Luis R., Katalin Takács-Haynes, Manuel Núñez-Nickel, Kathryn J. L.
Jacobson, and José Moyano-Fuentes, “Socioemotional Wealth and Business
Risks in Family-controlled Firms: Evidence from Spanish Olive Oil Mills,”
Administrative Science Quaterly, 52, (2007):106-137.

Le Breton-Miller, Isabelle and Danny Miller, “Socioemotional Wealth Across the Family
Firm LifeCycle: A Commentary on ‘Family Business Survival and the Role of
Boards”, Entrepreneurship Theory and Practice, November (2013): 1391-1397.

Miller, Danny and Isabelle Le Breton-Miller, “Deconstructing Socioemotional Wealth”,
Entrepreneurship Theory and Practice, July (2014): 713-720. 

Want to know more?
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Negative socioemotional wealth
As a business faces more negative 
family-centered non-economic 
challenges, which leads to accumulation 
of negative socioemotional wealth, the 
less likely the family business will survive 
past the first generation. 

Total business value
Family businesses evaluate their total 
business value through a combination of 
economic and noneconomic goals including 
emotional costs and emotional returns.

Phases of succession
The severity at which the family business faces 
challenges with socioemotional wealth is greater for 
new businesses that have not undergone at least one 
phase of succession.

Non-family employees
Family firms that favor family employees over non-
family employees because of family-centered non-
economic goals will not have longevity. 

Conclusions

Demands of family responsibilities competing with 
work responsibilities are higher stressors for founders 
of family firms than founders of non-family firms.
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Further research is needed to measure socioemotional wealth 
and the factor necessary to accumulate it.

Further research is needed on the successor and his or her 
relationship to the prioritization of socioemotional wealth and 
how he or she responds to family-to-work conflict.Family business are heterogeneous.


