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The SDGs are written with the understanding that
achieving the 2030 agenda will require partnerships and
collaboration between governments, the private sector
and civil societies. Also, that economic growth must
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Figure 3. UN Sustainable Development Goals. Source: https.//www.un.org/sustainabledevelopment/blog/2015/12/sustainable-development-goals-kick-off-with-start-of-new-year/
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1. Why Strategic Partnerships?
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Stakeholder Theory & the New Story of Business _YVhy Video?
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nolonger enough” S development is becoming a mainstream priority for a growing

The practical proposal is the use of
locally produced short-form educational

Amina is animated short-form-video created
for the Resettlement Project in Mozambique
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https://mzlng.totalenergies.co.mz/sites/g/files/wompnd2311/f/atoms/files/aminas_big_move_english.pdf
https://mzlng.totalenergies.co.mz/en/sustainability/resettlement/quitunda-village/aminas-big-move
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